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Prof. Chinmoy Bandyopadhyay is an Assistant Professor 
of Marketing at Jindal Global Business School, O.P. Jindal 
Global University, India. Before entering academia, he 
worked with two reputed non-profit organizations as a 
Program Officer and Consultant (Documentation and 
M&E). His current research, teaching, and academic 
activities revolve around social enterprise marketing and 
the intersection of the Sustainable Development Goals 
(SDGs) and marketing. Chinmoy's other research interests 
include brand stereotyping, brand activism, social 
enterprise legitimacy, and social enterprise networking. 
He has published his research in leading marketing 
journals such as Marketing Intelligence & Planning, 
Industrial Marketing Management, and the Australasian 
Journal of Marketing. His scholarly and pedagogical 
contributions reflect a strong commitment to integrating 
sustainability, ethics, and cultural understanding into 
marketing education and practice.
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This paper synthesizes and critically examines how 
marketing scholarship has engaged with Indigenous 
knowledge systems and worldviews. Drawing from a 
systematic literature review, the study explores the 
intersections between Indigenous aspects (e.g., 
products, people, processes, and culture) and marketing, 
identifying major thematic clusters. The review reveals 
both the opportunities and gaps in integrating 
Indigenous perspectives within mainstream marketing 
discourse, especially concerning responsible innovation, 
market shaping, and social–ecological resilience. The 
paper further discusses a conceptual framework 
illustrating pathways through which Indigenous aspects 
and knowledge can enrich marketing theory and 
practice, contributing to more inclusive, regenerative, 
and culturally grounded approaches to market systems 
and value creation.

https://apc01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fzoom.us%2Fmeeting%2Fregister%2Fpxj8ArNTTj6Oft9KL5fmYw&data=05%7C02%7Cmanojgd%40jgu.edu.in%7Ca528f6d190384091105508de0a083631%7Cc7e79b9dece941338743b6cad26c574f%7C0%7C0%7C638959227548539936%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=dmrM9Anow2b3SPdYtuMUcfe2Grg4ObcwjCmRvSPC7WI%3D&reserved=0
https://apc01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fzoom.us%2Fmeeting%2Fregister%2Foa_i2gzmS4y_YU-z0BMw6g&data=05%7C02%7Cmanojgd%40jgu.edu.in%7Ce45f8ad2f5c641bc2b9408dd82368977%7Cc7e79b9dece941338743b6cad26c574f%7C0%7C0%7C638809892920346181%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=SV6JIEZwOEUNd33o0%2BEDvzz%2FuJ5VpTtBGpRah2dLckM%3D&reserved=0

	Page 1

